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I. General Information

wire & Tube China 2006 have attracted altogether 923 exhibitors from 31 countries and regions,
including:

= 615 exhibitors of wire China and 308 exhibitors of Tube China

= 370 exhibitors from overseas and 553 exhibitors from Mainland China

wire & Tube China 2006 was held at Hall E1-E4 of SNIEC with a total exhibiting area of 40,000 sqm,
net area 17,332 sqm.

wire China 2006 was highlighted by 8 national pavilions or regional pavilions including Austria,
France, Germany, Italy, North America, U.K, South Korea and Spain.

Tube China 2006 was highlighted by 5 national pavilions or regional pavilions including Austria,
Germany, North America, U.K and Spain.

wire & Tube China 2006 attracted 30,131 trade visitors from 94 countries and regions during the
4-day show, among which 4,193 were from overseas.
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II. Exhibitor Analysis

wire China Exhibitors came from below countries and regions

- Austria - Belarus

- Belgium - Canada

- P.R.China - Denmark

- Finland - France

- Germany - Hong Kong SAR
- India - Iran

- Italy - Japan

- Korea - Malaysia

- Norway - Singapore

- Slovakia - Spain

- Switzerland - Taiwan Province
- The Netherlands - Turkey

- U.K. - Ukraine

- USA

Tube China Exhibitors came from below countries and regions

- Austria - Canada

- P.R.China - France

- Germany - Hong Kong SAR
- India - Italy

- Japan - Korea

- Russia - Scotland

- Spain - Sweden

- Switzerland - Taiwan Province
- The Netherlands - Turkey

- U.K. - Ukraine

- USA
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wire China exhibit category

6.6%

11.8%

14.5%

1.3% 1.3%

26.2%

Wire manufacturing and
finishing machinery

M Cable manufacturing and
finishing machinery
Fastener manufacturing and
finishing machinery
Spring manufacturing and
finishing machinery

B Process technology tools

Auxiliary process technology
materials

M Materials, special wire and
cables
Measuring and control
technology

B Specialist areas

Tube China exhibit category

Tube manufacturing
machinery

M Raw materials, tubes
and accessories

Trade with tubes of all
kinds

Test engineering
M Specialist areas

Process technology
tools and auxiliaries

M Measuring and control
technology
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Exhibitors’ participation objectives

Forge new business contacts 34.2%

Get orders 31.6%

Consolidate existing business contacts 26.3%

Enhance corporate image and prestige 19.7%

Launch and present new products 18.4%

Find your position in the market 13.2%

Seek for agent/distributor 10.5%

Exhibitors’ comments on the quality of trade visitors

30.6% of the exhibitors were satisfied with the quality of trade visitors, while 25.2% rated as
excellent.

2.3%
19.5% 25.2%
Excellent

M Good

22.4% 0K

30.6%
° Basically OK

W Somewhat
insufficient
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Exhibitors’ comments on the quantity of trade visitors

35.4% of the exhibitors were satisfied with the quantity of trade visitors, while 25.2% rated as
excellent.

1.5%
16.5% 0
25.2% Excellent

M Good

21.4% 0K

35.4%

Basically OK

W Somewhat
insufficient

New contacts that exhibitors made during wire China 2006 & Tube China 2006

28.6% of the exhibitors got more than 1 million US dollars orders during the 4-day exhibition.

3.8% 5.4%

19.4%

>US$ 10 million
W US$ 5-10 million
71.4%
US$ 1-5 million

<US$ 1 million
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Services evaluation

Exhibitors highly praised for media support and show promotion, as well as security, show
management, cleaning and catalogue services were also successful.

Catalogue A - - 7 %o
Security | 3 /.5 %o
Cleaning N ' S . 8%
Hotel and travel services I 05 .7 %
Onsite exhibitor reception and coordination /.8 %
Show promotion/publicity K 3 . 7 %
Order and payment N .4%
Liaison i, ° . 4 %
Transportation and logistics R 13.7%
Show website/virtual exhibition I 1 S .4 %
Catering N 1 8 . 3 %
Hall décor and show image IS 18 .3 %
Hall facilities E N 17 . 1%

Booth renovation N 11.8%
Conference/Seminar and onsite activities RS .8%

Exhibitors’ overall comments

50% of the exhibitors were satisfied with the exhibition, while 18.1% rated as excellent.

6.9% 2.1%

22.9%

50.0% Excellent

M Very good
18.1% Good

Average

W Poor
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Exhibitors’ intent to participate in the next edition of wire China & Tube China

74.4% of the exhibitors will participate in the next edition of wire China & Tube China.

6.6%

23.7%

Definitely, please reserve

M Basically yes, please contact us

50.7% It depends, please provide info

of next session

Possibly not
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ITI. Visitor Analysis

Geographical location

86.0% of the visitors were from Mainland China, while 14.0% visitors were from overseas.

14.0%

86.0% Mainland China
MW Overseas

Purpose of visiting

Acquiring updated industry news was the main purpose for trade visitors to visit wire & Tube China
2006. Meeting new manufacturers and witness new products was also the major purpose to visit the
show.

Purchase on-site exhibits

B Compare different suppliers’

products for future acquisition

0,
2.6% 4')1 P 15.89% Acquire updated industry news

11.5%

Look for overseas joint venture
companies

25.79% M Meet new manufacturers and
view new products

3.4% 12.1% Meet and discuss business with

your recognized companies

B Attend concurrent symposiums
and seminars
Consider joining as an
exhibitor in the next edition

10
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Origin by company’s business scope

Over 32.5% of the visitors were from the wire industry, while 29.9% trade visitors were from the
cable industry.

The wire industry

32.5%

The cable industry |
29.9%
Iron, steel and non-ferrous metals [EEEEGG11.0%

Automotive supply industry [ N5-4%

Electrical industry [ N4-9%

Skilled trade ([ N4-5%

Construction industry [N3-6%
Others  [2.3%
Services [2-3%
Aerospace supply industry I§1.7%
Universities/technical colleges/institutions [J§1.0%

Associations [J§0.9%

Over 27.3% of the visitors were from the tube industry, while 17.7% trade visitors were users,
suppliers, manufacturers and processors.

Tube industry
Users, suppliers, manufacturers and processors i, 17 7% 2
Iron, steel and non-ferrous metals . 14 . 6%
Skilled trade NG 9%
0il, gas and chemicals industry NG -5%
Automotive supply industry [NS.7%
Construction industry R4 -3%
Electrical industry N4 .3%
Services 3. 1%
Others IN3-1%
Energy and water supply [j2-6%
Technical specialist retailers [R2.5%
Associations j§1.5%
Universities/technical colleges/institutions W§1.1%

11
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Origin by company'’s scale

6.0% 3.5% 10.1%

1000 staff or above

38.1% m500-1000 staff

200-500 staff
50-200 staff

W 10-50 staff

Occupational Position

Major source of trade visitors was in the management level such as Managing Director/Owner/Partner,
who showed great interest in the exhibition. Meanwhile, the participation of all those trade visitors
has met the need of exhibitors. People from Marketing & Sales and Purchase department also
accounted for related large shares in trade visitors.

Managing Director/ Owner/Partner

M Administration/Financial

Management
Production Plant

Management/Operation
Marketing & Sales

28.1% M Purchase
Scheme & Design

4.4% MR&D

22.9% 12.8% Consultancy
M Education & Training
M Government

Other

12
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Percentage of visitors” interested products

According to the visitor survey, Wire manufacturing and finishing machinery, including fastener &
spring manufacturing and finishing machinery still attracted the most attention. The process

technology tools was one of the exhibits that visitors showed great interest in.

4.3% 3.1%
5.1% |

14.8%

8.9%

31.0%

Wire manufacturing and finishing
machinery, including fastener and spring

manufacturing and finishing machinery
M Process technology tools

Auxiliary process

32.8%

Materials, special wire and cables

H Measuring and control technology

Test engineering

M Others

According to the visitor survey, Tube industry still attracted the most attention. The user, supplier,

manufacturers and processors was one of the exhibits that visitors showed great interest in.

3.0% 3.39

17.6%

4.5%
5.2% \

9.3%

8.9%
2.4%

14.9%

Users, suppliers,

manufacturers and processors
M Tube industry

Iron, steel and non-ferrous

metals industry
Automotive supply industry

M Oil, gas and chemicals

industry
Construction industry

30.9%  mTechnical specialist retailers
Skilled trades
M Energy and water supply

M Services

13
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Source to know about the exhibition

21.1% of the visitors were invited by the organizers, over 25.0% visitors got information from their
trade partners/friends, as well as 14.9% were informed by advertisement advertised by the show
organizer.

Coverage in media
B Advertisement

13.8Y% 9.6% Received mail from organizers
. o .

14.9%
Received email from organizers

0,
25.0% 9.8% mRecommendation from Local sponsors,

11.39 supporting organizers and related
12.0% 3.6% =27 associations
Introduced by exhibitors

M Introduced by trade partners / friends

Show website

Services evaluation

According to the visitors’ comments, the hall facilities was the best service provided by the organizer,
Meanwhile, show promotion and visit guide signs were also praised highly by visitors.

Hall Facilities [ 30 .72
visit guide signs [ RGN ;¢ 10
Show promotion ([ 35 1%
Onsite visitor registration & enquiry |G ;6 6%
Cleaning service [ NG 23 4 -
Security service ([ G 25 3%
Online v1'sit0r:)eri-g;et?;;tration/virtual _20.6%
Hotel & travel services [N 15-5%
Catering service [N 2-3%

Conference /seminar & onsite activities [ NO-3%

14
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Trade visitors’ overall comments on the exhibition

57.9% of the trade visitors were satisfied with wire China 2006 & Tube China, while 17.9% rated as

outstanding.

22.1%

2.1%

57.9%

17.9%

Outstanding
M Satisfactory
Average

Need to be improved

15
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IV. Support Media
Trade Media

Electric Wire & Cable

China Rubber

Electric Age

Wire & Cable News
Shanghai Cable

China Wire & Cable Network
Electric Wire & Cable
iCablecn.com

Tube & Pipe Technology

Mass Media

Commerce Online
Electric Wire & Cable

Metal World

Electrotechnical Application

Optical Communication

China Wire & Cable Journal

Steel Wire Products

C114.net

Lodestar.com.cn

High Voltage Engineering

Linking Steel Sellers & Buyers in Middle East

Biz Trade Shows
Metal World

16





